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Top Tapestry Segments

  Crossroads (82.8%)
  Green Acres (17.2%)

Percent of Households by Tapestry Segment

 

 

Top Tapestry Segments:

Crossroads

Young families living in mobile homes typify Crossroads neighborhoods, found in small towns throughout the South, Midwest, and West. These growing 
communities are home to married-couple and single-parent families. The median age is 32.1 years. Homeownership is at 75 percent, and the median home 
value is $73,224. More than half of the householders live in mobile homes; 36 percent live in single-family dwellings. Employment is chiefly in the 
manufacturing, construction, retail trade, and service industries. Many homes have dogs. Residents generally shop at discount stores but also frequent 
convenience stores. They prefer domestic cars and trucks, often buying and servicing used vehicles. Residents go fishing, attend auto races, participate in 
auto racing, and play the lottery. An annual family outing to SeaWorld is common.

Green Acres

A 'little bit country', Green Acres residents live in pastoral settings of developing suburban fringe areas, mainly in the Midwest and South. The median age is 
40.7 years. Married couples with and without children comprise most of the households, which are primarily in single-family dwellings. This upscale market has 
a median household income of $65,074 and a median home value of $197,519. These do-it-yourselfers maintain and remodel their homes, painting, installing 
carpet, or adding a deck, and own all the necessary tools to accomplish these tasks. They also take care of their lawn and gardens, again, with the right tools. 
Vehicles of choice are motorcycles and full-sized pickup trucks. For exercise, residents ride their bikes and go water skiing, canoeing, and kayaking. Other 
activities include bird-watching, power boating, target shooting, hunting, and attending auto races.
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Top Tapestry Segments

  Midland Crowd (28.6%)
  Crossroads (25.3%)
  Midlife Junction (17.2%)
  Rural Bypasses (14.1%)
  Salt of the Earth (8.7%)
  Green Acres (6.1%)

Percent of Households by Tapestry Segment

 

 

Top Tapestry Segments:

Midland Crowd

Approximately 11.9 million people represent Midland Crowd, Community Tapestry's largest market. The median age of 37 is similar to the US Median. Most 
households are composed of married-couple families, half with children and half without. The median household income is $50,462. Housing developments 
are generally in rural areas throughout the United States (more village or town than farm), mainly in the South. Home ownership is at 83 percent. Two-thirds of 
households are single-family structures; 28 percent are mobile homes. This is a somewhat conservative market politically. These do-it-yourselfers take pride in 
their homes, lawns, and vehicles. Hunting, fishing, and woodworking are favorite pursuits. Pet ownership, especially birds or dogs, is common. Many 
households have a satellite dish, and TV viewing includes various news programs as well as shows on CMT and Outdoor Life Network.

Crossroads

Young families living in mobile homes typify Crossroads neighborhoods, found in small towns throughout the South, Midwest, and West. These growing 
communities are home to married-couple and single-parent families. The median age is 32.1 years. Homeownership is at 75 percent, and the median home 
value is $73,224. More than half of the householders live in mobile homes; 36 percent live in single-family dwellings. Employment is chiefly in the 
manufacturing, construction, retail trade, and service industries. Many homes have dogs. Residents generally shop at discount stores but also frequent 
convenience stores. They prefer domestic cars and trucks, often buying and servicing used vehicles. Residents go fishing, attend auto races, participate in 
auto racing, and play the lottery. An annual family outing to SeaWorld is common.
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Midlife Junction

Midlife Junction communities are found in suburbs across the country. Residents are phasing out of their child-rearing years. Approximately half of the 
households are composed of married-couple families; 31 percent are singles who live alone. The median age is 41.2 years; the median household income is 
$49,031. One-third of the households receive Social Security benefits. Nearly two-thirds of the households are single-family structures; most of the remaining 
dwellings are apartments in multiunit buildings. These residents live quiet, settled lives. They spend their money prudently and do not succumb to fads. They 
prefer to shop by mail or phone from catalogs such as J.C. Penney, L.L. Bean, and Lands' End. They enjoy yoga, attending country music concerts and auto 
races, refinishing furniture, and reading romance novels.

Rural Bypasses

Open space, undeveloped land, and farmland are found in Rural Bypasses neighborhoods located almost entirely in the South. This market is home to 
families who live in small towns along country back roads. The median age is 38.0 years. Higher-than-average proportions of employed residents work in the 
agricultural, mining, manufacturing, and construction industries. Labor force participation is low, and unemployment is high. Although most households are 
single-family dwellings, 32 percent are mobile homes. Homeownership is at 77 percent, and the median home value is $66,625. Residents save money by 
maintaining their homes, gardens, and vehicles themselves. They enjoy hunting, reading fishing and hunting magazines, and listening to gospel radio. They 
prefer to watch courtroom TV and talk shows as well as cartoons. Recent purchases include baby products, clothes, and toys.

Salt of the Earth

A rural or small-town lifestyle best describes the Salt of the Earth market. The median age is 41.4 years. Labor force participation is higher than the U.S. level, 
and unemployment is lower. Above-average numbers of employed residents work in the manufacturing, construction, mining, and agricultural industries. The 
median household income is $50,913. Households are dominated by married-couple families who live in single-family dwellings, with homeownership at 85 
percent. Twenty-eight percent of the households own three or more vehicles. Most homes own a truck; many own a motorcycle. Residents are settled, 
hardworking, and self-reliant, taking on small home projects as well as vehicle maintenance. Families often own two or more pets, usually dogs or cats. 
Residents enjoy fishing, hunting, target shooting, attending country music concerts and auto races, and flying kites.

Green Acres

A 'little bit country', Green Acres residents live in pastoral settings of developing suburban fringe areas, mainly in the Midwest and South. The median age is 
40.7 years. Married couples with and without children comprise most of the households, which are primarily in single-family dwellings. This upscale market has 
a median household income of $65,074 and a median home value of $197,519. These do-it-yourselfers maintain and remodel their homes, painting, installing 
carpet, or adding a deck, and own all the necessary tools to accomplish these tasks. They also take care of their lawn and gardens, again, with the right tools. 
Vehicles of choice are motorcycles and full-sized pickup trucks. For exercise, residents ride their bikes and go water skiing, canoeing, and kayaking. Other 
activities include bird-watching, power boating, target shooting, hunting, and attending auto races.
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Top Tapestry Segments

  Midland Crowd (31.2%)
  Crossroads (19.6%)
  Rural Bypasses (14.3%)
  Midlife Junction (13.3%)
  Green Acres (10.9%)
  Salt of the Earth (8.4%)
  Prairie Living (1.8%)
  Rooted Rural (0.6%)

Percent of Households by Tapestry Segment

 

 

Top Tapestry Segments:

Midland Crowd

Approximately 11.9 million people represent Midland Crowd, Community Tapestry's largest market. The median age of 37 is similar to the US Median. Most 
households are composed of married-couple families, half with children and half without. The median household income is $50,462. Housing developments 
are generally in rural areas throughout the United States (more village or town than farm), mainly in the South. Home ownership is at 83 percent. Two-thirds of 
households are single-family structures; 28 percent are mobile homes. This is a somewhat conservative market politically. These do-it-yourselfers take pride in 
their homes, lawns, and vehicles. Hunting, fishing, and woodworking are favorite pursuits. Pet ownership, especially birds or dogs, is common. Many 
households have a satellite dish, and TV viewing includes various news programs as well as shows on CMT and Outdoor Life Network.

Crossroads

Young families living in mobile homes typify Crossroads neighborhoods, found in small towns throughout the South, Midwest, and West. These growing 
communities are home to married-couple and single-parent families. The median age is 32.1 years. Homeownership is at 75 percent, and the median home 
value is $73,224. More than half of the householders live in mobile homes; 36 percent live in single-family dwellings. Employment is chiefly in the 
manufacturing, construction, retail trade, and service industries. Many homes have dogs. Residents generally shop at discount stores but also frequent 
convenience stores. They prefer domestic cars and trucks, often buying and servicing used vehicles. Residents go fishing, attend auto races, participate in 
auto racing, and play the lottery. An annual family outing to SeaWorld is common.



Lifestyle Report
Ranked by Households

Prepared by George Alexander
  
TXSealyI10atBlinn135 Latitude: 29.773947

Longitude: -96.128403
Ring: 5 miles radius

©2011 Esri 12/06/2012 Page 2 of 3

 

 

 

 

Source:  Esri

Rural Bypasses

Open space, undeveloped land, and farmland are found in Rural Bypasses neighborhoods located almost entirely in the South. This market is home to 
families who live in small towns along country back roads. The median age is 38.0 years. Higher-than-average proportions of employed residents work in the 
agricultural, mining, manufacturing, and construction industries. Labor force participation is low, and unemployment is high. Although most households are 
single-family dwellings, 32 percent are mobile homes. Homeownership is at 77 percent, and the median home value is $66,625. Residents save money by 
maintaining their homes, gardens, and vehicles themselves. They enjoy hunting, reading fishing and hunting magazines, and listening to gospel radio. They 
prefer to watch courtroom TV and talk shows as well as cartoons. Recent purchases include baby products, clothes, and toys.

Midlife Junction

Midlife Junction communities are found in suburbs across the country. Residents are phasing out of their child-rearing years. Approximately half of the 
households are composed of married-couple families; 31 percent are singles who live alone. The median age is 41.2 years; the median household income is 
$49,031. One-third of the households receive Social Security benefits. Nearly two-thirds of the households are single-family structures; most of the remaining 
dwellings are apartments in multiunit buildings. These residents live quiet, settled lives. They spend their money prudently and do not succumb to fads. They 
prefer to shop by mail or phone from catalogs such as J.C. Penney, L.L. Bean, and Lands' End. They enjoy yoga, attending country music concerts and auto 
races, refinishing furniture, and reading romance novels.

Green Acres

A 'little bit country', Green Acres residents live in pastoral settings of developing suburban fringe areas, mainly in the Midwest and South. The median age is 
40.7 years. Married couples with and without children comprise most of the households, which are primarily in single-family dwellings. This upscale market has 
a median household income of $65,074 and a median home value of $197,519. These do-it-yourselfers maintain and remodel their homes, painting, installing 
carpet, or adding a deck, and own all the necessary tools to accomplish these tasks. They also take care of their lawn and gardens, again, with the right tools. 
Vehicles of choice are motorcycles and full-sized pickup trucks. For exercise, residents ride their bikes and go water skiing, canoeing, and kayaking. Other 
activities include bird-watching, power boating, target shooting, hunting, and attending auto races.

Salt of the Earth

A rural or small-town lifestyle best describes the Salt of the Earth market. The median age is 41.4 years. Labor force participation is higher than the U.S. level, 
and unemployment is lower. Above-average numbers of employed residents work in the manufacturing, construction, mining, and agricultural industries. The 
median household income is $50,913. Households are dominated by married-couple families who live in single-family dwellings, with homeownership at 85 
percent. Twenty-eight percent of the households own three or more vehicles. Most homes own a truck; many own a motorcycle. Residents are settled, 
hardworking, and self-reliant, taking on small home projects as well as vehicle maintenance. Families often own two or more pets, usually dogs or cats. 
Residents enjoy fishing, hunting, target shooting, attending country music concerts and auto races, and flying kites.
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Prairie Living

Agriculture plays an important part of the Prairie Living economy; small, family-owned farms dominate this stable market located mainly in the Midwest. 
Twothirds of the households are married-couple families; the median age is 41.3 years. Homeownership is at 80 percent; the median home value is $106,220. 
Although single-family dwellings are characteristic of these communities, 11 percent of the households live in mobile homes. More than a third of the housing 
units were built before 1940. These residents are big country music fans and enjoy hunting, fishing, target shooting, and horseback riding. They work on their 
vegetable gardens, vehicles, and home projects. Many are members of church boards or civic clubs and get involved in civic issues. Because cable TV can be 
unavailable in these rural areas, many households have a satellite dish. Families with pet cats or dogs are common.

Rooted Rural

Rooted Rural neighborhoods are located in rural areas throughout the country; however, more than three-fifths of the households are located in the South. 
Households are dominated by married-couple families. One-third of the households receive Social Security benefits. The median age is 42.2 years. Housing is 
predominantly single-family dwellings, with a strong presence of mobile homes and some seasonal housing. The median home value is $101,198. Stable and 
settled, residents tend to move infrequently. They are do-it-yourselfers, constantly working on their homes, gardens, and vehicles. Many families have pets. 
Residents enjoy hunting, fishing, target shooting, boating, attending country music concerts, and listening to country music on the radio. Many households 
have a satellite dish; favorite stations include Outdoor Life Network and CMT.




